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1 Revisions rationale
Rev 1.0 General revisions and integration with Annex I 

Rev 2.0 Review aimed at integrating Anti-bribery Management System requirements pursuant to 
standard ISO 37001:2016

2 Aim

Chiesi Group is committed to conducting its business with fairness, honesty, transparency and 
integrity and in compliance with the sustainability principles, which are a fundamental part of the 
Chiesi values. 

In order to fully integrate such sustainability principles into its business, Chiesi has achieved the B-Corp 
certification, (where allowed by Applicable Laws) has adopted the legal form of Benefit Corporation, 
and has implemented a set of policies and procedures aimed at fulfilling said principles (in particular, 
Chiesi Code of Conduct and Code of Interdependence). 

Pursuant to the laws of the countries in which Chiesi operates, any activity involving offering, 
promising, giving, requesting or receiving (directly or indirectly) an economic advantage or any 
other financial or in kind benefits – to ensure an advantage in relation to its business or as an 
inducement or reward to act improperly, whether committed by Chiesi or its Affiliates, Chiesi People, 
relevant Business Partners or whoever operates for Chiesi – is illegal and considered bribery. 

The principles contained in this Policy are fully in line with Chiesi purposes and values and must be 
duly implemented at local level, through specific rules and/or procedures. 

Any Applicable Laws defining stricter requirements than those herein provided will prevail and will 
be reflected in the local rules/procedure implementing this Policy.

3 Scope
This Policy applies to Chiesi People, to Business Partners and to anyone who operates on behalf 
of Chiesi and for Chiesi.

Within this framework, Chiesi takes a zero-tolerance approach towards bribery – even if this results 
in a loss of business opportunities – and has consequently defined this Policy, applicable to the entire 
Group.

The purpose of this Policy is to provide Chiesi People, Business Partners and anyone who acts on 
behalf of Chiesi or for Chiesi (wherever located and wherever they operate), in any capacity, with a 
set of general principles and rules on how to recognise and deal with bribery and corruption issues 
and how to comply with anti-bribery rules and regulations.
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4 Definitions 

This Policy defines a framework for setting, reviewing and achieving anti-bribery objectives of Chiesi 
Group, as set by the Top Management and Group Anti-bribery Compliance Function. Such Policy is 
subject to periodical review by the Group Anti-bribery Compliance Function and approval by Chiesi 
Board of Directors.

The fulfilment of the objectives is monitored by the Group Anti-bribery Compliance Function and is 
the subject matter of regular reports to the Board of Directors and Top Management.

Chiesi People must be duly trained on this Policy as well as on any procedure/guidelines implementing 
(at both Group and local level) this Policy. Managers will be responsible for guaranteeing that their 
collaborators have attended the programmed courses.

Examples of bribery provided within this Policy are not intended to be exhaustive and are for illustrative 
purposes only. If in doubt, please seek guidance from your Affiliates’ Compliance Function, in the first 
instance.

AFFILIATES’ COMPLIANCE 
FUNCTION

APPLICABLE LAWS

ANTI-BRIBERY MANAGEMENT
 SYSTEM

The local compliance manager/officer (or any further equivalent 
function) appointed by each Affiliates of the Chiesi Group, who 
is also in charge of managing implementation of this Policy and 
Anti-bribery Management System requirements (as integrated 
in this Policy) at local level.

Any laws and regulations (including civil and criminal Codes 
and specific laws regulating bribery and corruption and related 
matters, as well as laws ratifying international conventions 
that prohibit bribery of Public Officers and private-to-private 
bribery) applicable to Chiesi and/or Chiesi Affiliates. 

The anti-bribery management system (consisting in a set of 
interrelated or interacting elements – e.g. a company’s structure, 
roles and responsibilities – to establish policies, objectives 
and processes to achieve those objectives) adopted by Chiesi 
in alignment with the requirements set out by standard ISO 
37001:2016 – including an Affiliates’ Anti-bribery Management 
System – which is continually improved to warrant relevant 
suitability, adequacy and effectiveness. 

AFFILIATE OR CHIESI AFFILIATE Any affiliate of Chiesi Group.
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BUSINESS PARTNER Any external person or legal entity with whom Chiesi has, or 
plans to establish, some form of business relationship, including 
those who:

(i) act on behalf (in any capacity) of Chiesi or in the name 
and on behalf of Chiesi (e.g. Joint Venture, mediator, 
intermediaries, distributors, dealers, agents, franchisee, etc.); 
(ii) provide goods and/or services (e.g. intellectual services, 
general services) for Chiesi (Business Partners also include 
HCPs and HCOs).

CHIESI or CHIESI GROUP Chiesi Farmaceutici S.p.A. and all the relevant Affiliates.

CODE OF CONDUCT

GROUP ANTI-BRIBERY
COMPLIANCE FUNCTION

HEALTHCARE PROFESSIONALS
(HCP)

HEALTHCARE ORGANISATION
(HCO)

CHIESI PEOPLE

CODE OF INTERDEPENDENCE

The Group Code of Conduct adopted by Chiesi. 

The Function appointed by the Board of Directors with 
responsibility and authority for the operation of the Anti-
bribery Management System of Chiesi Farmaceutici S.p.A. and 
the Group.

Any natural person who is member of the medical, dental, 
pharmacy or nursing professions or any other person who, in 
the course of his/her professional activities, may prescribe, 
purchase, supply, sell, recommend or administer medicinal 
products. 

Any legal person/entity (i) that is a healthcare, medical or 
scientific association or organisation (irrespective of the 
relevant legal or organizational form) such as hospital, clinic, 
foundation, university or other teaching institution or learned 
society (except Patient Organisation) or (ii) through which one 
or more HCPs provide services.

Any legal representative, director, manager or employee of Chiesi.

The Chiesi Suppliers Code of Conduct, adopted by Chiesi. 

JOINT VENTURE Any agreement aimed at establishing a joint venture, 
consortium, associations (including temporary associations 
among enterprises), collaboration agreements or any further 
entity (whether legal or not), in which Chiesi has an interest.

BOARD OF DIRECTORS The Board of Directors of Chiesi Farmaceutici S.p.A. 
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PUBLIC OFFICER Unless differently stated by Applicable Laws, Public Officer is 
whoever:

• has been elected or appointed to exercise a public function 
(legislative, judiciary or administrative), by way of example: 
Members of Parliament, judges and/or whoever acts on 
behalf of (i) a national, regional or local Public Administration 
(e.g. AIFA In Italy, National Institute for Health and Care in 
UK); (ii) an agency, office or body of the European Union 
(e.g. EMA – European Medicine Agency) or of a (national or 
foreign, regional or local) Public Administration (e.g. FDA 
– Food and Drugs Administration in US); (iii) an enterprise 
controlled or participated by a (national or foreign) Public 
Administration; (iv) a public international organization, 
such as the European Bank for the Reconstruction and 
Development, the International Bank for the Reconstruction 
and Development, the International Monetary Fund, 
the Global Bank, the United Nations or the World Trade 
Organization;

• is in charge of a public service and, as a consequence, 
performs a public service (in most of the cases, physicians, 
pharmacists, nurses or public administrations’ employees 
fall within this definition), where public service means 
any activity which – even if ruled by the same provisions 
applicable to public functions – does not imply the use of 
those powers pertaining to a public function.

The list above is not intended to be exhaustive and Public Officer 
is also whoever is so defined by Applicable Laws.

PATIENTS

PATIENT ORGANISATION

Any person who has a direct experience of the pathology. This 
definition encompasses a) patients; b) caregivers of underage 
patients, and c) caregivers of non-self-sufficient patients. This 
definition also includes Patient Organisation’s representatives 
and – according to local laws provisions – patient experts.

Non-for-profit legal person/entity (including the umbrella 
organisation to which it belongs), mainly composed of patients 
and/or caregivers, that represents and/or supports the needs of 
patients and/or caregivers.

POLICY This anti-bribery policy approved by the Board of Directors, as 
amended from time to time
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SPEAKUP&BEHEARD

TOP MANAGEMENT 

GROUP ANTI-BRIBERY 
COMPLIANCE FUNCTION 

AFFILIATES’ COMPLIANCE 
FUNCTION 

Chiesi Group Whistleblowing system made up of a dedicated 
platform (independent from Chiesi IT systems). The system 
can be used by both Chiesi People and external stakeholders 
(information about the system is also available on Chiesi 
– and Affiliates – intranet and website areas dedicated to 
SpeakUp&BeHeard). 

SpeakUp&BeHeard is structured to ensure the highest level of 
protection and confidentiality, in compliance with applicable 
data protection laws.

The persons who direct and control at the highest level the 
activities of Chiesi Farmaceutici S.p.A. relevant for the purposes 
of this Policy and the Anti-bribery Management System.

a. oversees the design and implementation of the Anti-bribery 
Management System;

b. updates this Policy;
c. promotes the dissemination of this Policy to Chiesi People;
d. provides advice and guidance to Chiesi People on the Anti-

bribery Management System, the application of this Policy 
and issues relating to bribery;

e. ensures that the Anti-bribery Management System conforms 
to the requirements of standard ISO 37001:2016;

f. promotes (together with the Top Management) the continual 
improvement of the Anti-bribery Management System;

g. coordinates Affiliates’ Compliance Functions as to properly 
implement this Policy and the Anti-bribery Management 
System requirements (as integrated in this Policy) at local 
level;

h. reports on the performance of the Anti-bribery Management 
System to the Board of Directors and Top Management.

The Group Anti-bribery Compliance Function reports to the 
Board of Directors and Top Management in the event that any 
issue or concern needs to be raised in relation to bribery or the 
Anti-bribery Management System.

a. ensures proper implementation of this Policy and the Anti-
bribery Management System requirements (as integrated in 

5 Responsibilities  
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BOARD OF DIRECTORS a. approves this Policy;
b. ensures that Chiesi’s strategy and Policy are aligned;
c. at planned intervals, receives and reviews information about 

the content and operation of the Anti-bribery Management 
System by the Top Management and Group Anti-bribery 
Compliance Function;

d. requires that adequate and appropriate resources needed 
for effective operation of the Anti-bribery Management 
system are allocated and assigned;

e. exercises reasonable oversight over the implementation of 
Anti-bribery Management System by the Top Management 
and its effectiveness.

this Policy) at local level, including those requirements of an 
Affiliate’s Anti-bribery Management System;

b. cooperates with the Group Anti-bribery Compliance 
Function in the management of anti-bribery matters;

c. reports periodically to the Group Anti-bribery Compliance 
Function about implementation of this Policy and issues/
concerns related to the Anti-bribery Management System.
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6 Content
6.1 General rules

Chiesi takes a zero-tolerance approach to (actual or perceived) bribery conduct/activities, without 
exception. 

Chiesi prohibits all forms of bribery, corruption, extortion and embezzlement.

In this regards, Chiesi FORBIDS Chiesi People and Business Partners

•  from offering, promising, giving, paying directly or indirectly – or authorizing somebody to do 
so – an economic advantage or any other financial or in kind benefits in favour of a Public Officer or 
third-party (“active bribery”); or

• from accepting a request or solicitation, or authorizing sosomeone to accept a request or solicitation, 
concerning an economic advantage or any other financial or in kind benefit from a Public Officer or 
third party (“passive bribery”);

when such activities are aimed at

• inducing or influencing a Public Officer to carry out, in an improper manner, any public function or 
undertake an official act (or an omission) or take any further decision by infringing a public duty; or 

• compensating the same Public Officer for the fulfilment of a public duty; or

• inducing or influencing a third party (including Chiesi People) to carry out any activity related to a 
business: (i) by infringing the duties pertaining to the private office held or (ii) for the purpose of 
obtaining an improper business and/or competitive advantage; or

• in any case, violating anti-bribery Applicable Laws.

Bribery can be committed through multiple activities (monetary or non-monetary). Ordinary day-
to-day or social activities may also entail bribery conduct, where they include (from an anti-bribery 
standpoint) the giving or receiving of the following advantages for improper or illicit purposes:

All addressees of this Policy are responsible for compliance with it. 

• gifts;

•  accommodation, meals and transportation 
payments made in favour of third-parties;

•  rewards in kind;

• commercial agreements (e.g., consultancy 
services or sponsorships, etc.);

•  job positions or investments opportunities;

•  training opportunities or programmes;

•  confidential information which can be used to 
carry out securitizations or financial investments;

•  discount or personal credits;

•  facilitation payments;

•  kickbacks;

•  family assistance or support; or

•  other advantages or utilities.
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7 Principles to follow while managing relations with Business Partners 

Both Chiesi People and Business Partners must act in full compliance with anti-bribery Applicable 
Laws and this Policy.
 
Interactions with Business Partners and Public Officers must not be conditioned by or aimed at obtaining 
any kind of (personal and/or business) improper advantage/benefit or improperly influencing any 
decision.

Independence of Public Administration and Public Officers must always be respected and 
warranted by both Chiesi and Business Partners. As a consequence, unless authorized by Applicable 
Laws, the engagement and/or any payment of Public Officers entrusted with decision making or 
negotiation powers over Chiesi on behalf of Public Administrations are prohibited, also during 
the “cooling-off period”, as defined by Applicable Laws1. 

In order to warrant a proper implementation of this Section, Chiesi must: 

• adopt (taking into due account the “segregation of duties principle”) specific “selection and awarding 
rules and procedures”, defining background checks and due diligence processes (also aimed at 
obtaining sufficient information to assess the level of reputational and bribery risk associated to the 
Business Partner, as well as at checking that requirements verified during the selection phase are 
kept during the relationship with Chiesi); such due diligence must be proportionate to the activity 
in respect of which Chiesi will be engaged with that Business Partner;

• comply with the provisions of this Policy as well as of all the policies and SOP governing the 
selection, awarding and due diligence of Business Partners and the management of relevant 
relations (by way of example, with regard to the qualification process, the awarding of relevant 
contract, contractual clauses, signing of the contract, audits on the performance of the contractual 
service, payment of the fees and the storage of the relevant documents);

• adopt, in any third-party agreement, specific anti-bribery clause(s), which include a commitment 
for the Business Partner to comply with the principles set forth under Annex I to this Policy;

• manage commercial relations with Business Partners according to written agreements, reporting, 
1“Cooling-off period” is a “minimum time interval” restricting former Public Officers from accepting employment in the private sector. Such periods are defined by local laws and regulations

6.2 Conflict of interest

Chiesi is committed to preventing and promptly identifying and evaluating any situation where 
business, financial, family or personal interests could interfere with the judgment of Chiesi People in 
carrying out their duties towards Chiesi as well as situations where Chiesi People may facilitate – or fail 
to prevent or report – bribery. 

Chiesi must adopt specific tools (including procedures and principles on how to recognize and 
communicate conflict of interest situations) to properly regulate such topic. 
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at least: (i) a detailed description of the service to be supplied by the Business Partner; (ii) a 
fair compensation and/or accommodation, which Chiesi considers appropriate and adequate to 
the work/activity performed (taking into account local fair market value, the subject matter of the 
service to be performed and estimated work-hours) or to the supported initiative; (iii) an anti-
bribery clause; (iv) a commitment from the Business Partner to inform Chiesi, at any time, about 
any change of control; (v) a clause which bans any transfer of the agreement or any of the rights 
or obligations existing under it (unless specifically authorized by Chiesi);

• define a written power of attorney with Business Partners, should they act on behalf of Chiesi for 
specific activities (e.g. in case of intermediary activities);

• define specific filing rules, in order to warrant that any document concerning relationships with 
Business Partners is kept for an appropriate length of time, in accordance with Applicable Laws.

In addition to the general provisions applicable to all Business Partners, the principles below must 
be followed while managing relations with: 

HCPs and HCOs

• where Business Partners are HPs or HPOs, the rules, principles and processes (including those 
regarding qualification, engagement, payment and hospitality) defined within Chiesi Group 
and local procedures on interactions with HCPs and HCOs must be respected and applied 
by Chiesi People.

Joint Ventures 

• where Business Partners are Joint Venture partners, the following further minimal 
requirements must be respected: 

 - when Chiesi is not a controlling partner or party of the Joint Venture, Chiesi’s representatives 
operating within the Joint Venture shall, wherever possible, guarantee that the Joint 
Venture works in compliance with the principles outlined within anti-bribery Applicable 
Laws and this Policy;

 - Chiesi’s representative within the Joint Venture shall promptly update Chiesi in relation 
to any information or news concerning possible inquiries on bribery matters involving 
the Joint Venture or infringements of anti-bribery Applicable Laws, actual or alleged, 
committed by anyone operating in (or for) the same Joint Venture.
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8 Principles to follow while managing specific activities
8.1 Recruitment and selection 

Chiesi must not seek illegal advantages through recruitment and selection processes: hiring of 
people, permanent or temporary, must not be used as an improper tool aimed at carrying out (direct 
or indirect) bribery activities. 

Selection of Chiesi People must not be conditioned by the position and/or influence that the person 
to be selected may exercise/have exercised over Chiesi.

In order to warrant a proper implementation of this Section, Chiesi must: 

• adopt (taking into due account the “segregation of duties principle”) “recruitment and selection 
procedures”, defining specific assessment rules aimed at verifying that persons to be engaged 
have the proper professional and personal attributes to be able to perform the role (including 
– if allowed by data protection Applicable Laws – gathering any useful documentation regarding 
criminal, civil or administrative proceedings/judgments/sanctions or inquiries connected to 
unethical or illegal behaviours against the person to be recruited);

• in line with Applicable Law, obtain confirmation that the person seeking recruitment is not a Public 
Officer (also during the “cooling-off” period) managing authoritative or negotiation powers over 
Chiesi on behalf of Public Administrations;

• define specific filing rules, in order to warrant that any document concerning recruitment processes 
is kept for an appropriate length of time, in accordance with Applicable Laws;

• provide specific and binding training programs on this Policy as part of the induction process for 
all Chiesi People.

8.2 Interactions with Patients and Patients Organisations

Chiesi collaborates with Patients and Patient Organisations in order to receive insights aimed at 
delivering better outcomes for Patients, the health system and society as a whole. 

Interactions with Patients and Patient Organisations must be conducted professionally, transparently 
and ethically and must be based on mutual respect. 

Chiesi forbids (i) any form of collaboration if aimed at obtaining an improper advantage/benefit or 
improperly influencing any decision and (ii) any form of direct or indirect promotion of medicinal 
products while interacting with Patients and/or Patients Organisations (unless allowed by Applicable 
Laws). 
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8.3 Gifts, economic advantages and further benefits

Gifts, economic advantages, and further financial or material benefits (including any form of 
entertainment or hospitality) can be given or received only where they are considered to be business 
courtesy activities and upon condition that they do not compromise the integrity and/or reputation 
of the parties involved. 

Business courtesy activities must not be considered, by a neutral party, as means aimed at deserving 
gratitude or maintaining/obtaining improper advantages.

Chiesi must define specific internal rules on gifts, economic advantages, and further financial or in 
kind benefits (regardless of how offered or received), in compliance with Applicable Laws, provided 
that such benefits must:

• be provided in compliance with the limits and requirements set forth by Applicable Laws and 
Chiesi procedures;

• not consist of cash payments;

• not be perceived as tools to exercise improper influence on the beneficiary or to receive mutual 
advantages from the beneficiary; 

• be compliant with the professional “courtesy standards” customarily allowed (specific sobriety 
criteria must be set at local level to define such “courtesy standards”).

In order to warrant a proper implementation of this Section, Chiesi must: 

•  adopt (taking into due account the “segregation of duties principle”) “interactions with Patients 
and Patient Organisations procedures”, defining – in compliance with Applicable Laws – specific 
rules on how to manage relations with Patient and Patients Organisations (including definition of 
the Functions in charge of managing relations with Patients/Patients Organisations and rules on 
relevant engagement and hospitality);

•  define specific filing rules, in order to warrant that any document concerning relationships with 
Patients/Patients Organisations is kept for an appropriate length of time, in accordance with 
Applicable Laws.



14

8.4 Sponsorships and donations 

Chiesi forbids any sponsorship and donation if aimed at obtaining an improper advantage/benefit 
or improperly influencing any decision (regardless of whether or not the act is lawful).

In order to warrant a proper implementation of this Section, Chiesi must:

• adopt procedures regarding donations and sponsorships, providing (i) a specific assessment/
approval process on donation/sponsorship requests that must be observed before entering into 
an agreement with the beneficiary (taking into due account the “segregation of duties principle”); 
(ii) that the contribution has to be provided only in favour of reliable entities, with an excellent 
reputation in the field of ethics and commercial practices, and to support initiatives in line with 
Chiesi values; (iii) that the agreement between Chiesi and the beneficiary shall be in writing; (iv) 
that payments shall be made according to the provisions set out within the agreement with the 
beneficiary and made in favour of the beneficiary, within the Country where the same beneficiary is 
registered and the same amount shall not be paid in cash or to anonymous accounts; and (v) that 
the sponsored and/or supported activities shall be verified;

• define specific filing rules, in order to warrant that any document concerning sponsorship and 
donations management is kept for an appropriate length of time, in accordance with Applicable 
Laws.

Political Contributions

Political contributions may be interpreted as improper tools aimed at maintaining or obtaining 
a business advantage (by way of example, using political contributions to influence awarding of 
contracts, to obtain licences or authorizations, to secure legislative reform which can bring advantages 
with reference to Chiesi’s business).

In light of such risks, Chiesi does not allow any direct or indirect contribution, in whatever 
form, in favour of political parties, political or union organizations, or in favour of the relevant 
representatives, unless such contributions are allowed by Applicable Laws. In such a case, specific 
local rules must be defined at local level, in order to define in which specific cases political contributions 
are allowed and the relevant approval flow to assess such requests. 
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8.5 Accounting procedure

Any payment made and relevant business operation performed by Chiesi must be properly 
documented and recorded within the relevant accounting records, so that the same records may 
correctly reflect, in detail, said business operations, services, transfers and acquisitions of goods. Such 
principle shall be applied to any cost and operation, without regard to significance or materiality.

In order to warrant a proper implementation of this Section, Chiesi must:

• keep (for an appropriate length of time, in accordance with Applicable Laws) detailed and 
complete accounting records relating to its business operations, in compliance with the applicable 
accounting principles, which shall reflect, in as transparent and complete way as is possible, the 
facts underlying each business operation;

• properly document and report any costs, debts, incomes, payments, and commitment of 
expenditure according to the accounting Applicable Laws, as well as to the internal control and 
auditing principles and procedures (including those related to third-party audits);

• adopt “payments” procedures, defining approval processes on the basis of the “segregation of 
duties principle”, clearly stating that: (i) no payment must be made in cash (with the exclusion 
of low-amount expenses to be reimbursed to Chiesi People in accordance with local procedures 
on reimbursement) or to an anonymous account; (ii) unless allowed by Applicable Laws and 
authorized according to a specific escalation process, payment must be made only by wired 
transfer to the bank account held by the Business Partner and registered within the Country where 
said Business Partner is based (or in which operates) and duly documented and registered in Chiesi 
accounting records and (iii) any payment must be justified by proper documentation attesting 
the performance of the service made and/or supply of goods.
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9 Reporting channels and warnings
Any actual, believed or suspected conduct/event which may entail bribery shall be communicated (by 
Chiesi People or Business Partner) through SpeakUp&BeHeard (link available on Chiesi website).

Chiesi prohibits retaliation, and protects those making reports from retaliation, after they have in good 
faith, or on the basis of a reasonable belief, raised or reported a concern about attempted, actual or 
suspected bribery or violation of this Policy or of the Anti-bribery Management System. 

Chiesi People cannot be fired, professionally downgraded, suspended, threatened, burdened or 
discriminated at work where such people refuse to carry out activities in violation of the principles set 
forth in this Policy.

Any infringement of this Policy will not be tolerated by Chiesi, which will also take such disciplinary 
and/or business actions as are deemed appropriate.

In particular:

• Chiesi People who infringe this Policy will be subject to any disciplinary action deemed appropriate, 
up to and including termination of employment, as well being subject to any further legal action 
necessary to protect Chiesi’s business, interests and reputation;

• Business Partners who infringe this Policy will be subject to any contractual remedy deemed 
appropriate, including the suspension or termination of their agreement, prohibition of conducting 
future business with Chiesi and any possible action for compensation for damages.



Annex I
Business Partners 
anti-bribery 
requirements
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Annex I – Business Partners anti-bribery requirements

Chiesi2 takes a zero-tolerance approach to (actual or perceived) bribery conduct/activities, 
without exception. 

Chiesi prohibits all forms of bribery, corruption, extortion, embezzlement and facilitation payments.
 
 
Chiesi, in particular, FORBIDS Chiesi People3 and Business Partners4

• from offering, promising, giving, paying directly or indirectly – or authorizing somebody to do 
so – an economic advantage or any other financial or in kind benefit in favour of a Public Officer or 
third-party (“active bribery”); or

• from accepting a request or solicitation, or authorizing someone to accept a request or solicitation, 
concerning an economic advantage or any other financial or in kind benefit from a Public Officer or 
third party (“passive bribery”);

when such activities are aimed at 

• inducing or influencing a Public Officer to carry out, in an improper manner, any public function or 
undertake an official act (or an omission) or to take any further decision by infringing a public duty; 
or 

•  compensating the same Public Officer for the fulfilment of a public duty; or

•  inducing or influencing a third party (including Chiesi People) to carry out any activity related to 
a business: (i) by infringing the duties pertaining to the private office held or (ii) for the purpose of 
obtaining an improper business and/or competitive advantage; or

•  in any case, violating anti-bribery Applicable Laws5.

With the signature of the relevant agreement with Chiesi, the Business Partner declares to 
know, and commits to comply with, anti-bribery laws and Annex I of Chiesi Anti-bribery Policy 
and declares to have adopted and implemented and commits to effectively keep, as long as the 
agreement lasts, adequate measures and procedures aimed at preventing the commission, even 
attempted, of acts in violation of anti-bribery laws by its directors, representatives, employees, 
collaborators and/or whoever acts on its behalf and to have defined adequate training programs 
to properly communicate such measures and procedures. 

In light of the above, to be compliant with Chiesi anti-bribery requirements, Business Partners must 
warrant that: 

• no bribery will be made in order to execute or support the execution of the services contracted 
with Chiesi;

• amounts received based on the written agreement will be exclusively used as a compensation 
for the activity carried out and the same amount (in whole or in part) will not be used to commit 

2 Chiesi: Chiesi Farmaceutici S.p.A. and all the relevant Affiliates.
3 Chiesi People: any legal representative, director, manager or employee of Chiesi.
4 Business Partners: any external person or legal entity with whom Chiesi has, or plans to establish, some form of business relationship, including those who: (i) act on behalf (in any capacity) of Chiesi or 
in the name and on behalf of Chiesi (e.g. Joint Venture, mediator, intermediaries, distributors, dealers, agents, franchisee, etc.); (ii) provide goods and/or services (e.g. intellectual services, general services) 
for Chiesi (Business Partners also include healthcare professionals and healthcare organisations).
5 Applicable Laws: any laws and regulations (including civil and criminal Codes and specific laws regulating bribery and corruption and related matters, as well as laws ratifying international conventions 
that prohibit bribery of Public Officers and private-to-private bribery) applicable to Chiesi and/or Chiesi Affiliates.
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bribery activities; 

• any third-party entitled to carry out part of the services on its behalf shall sign a written agreement, 
which includes anti-bribery provisions (at least) equivalent to those entered into between Chiesi 
and the Business Partner;

• Business Partners will not enter into direct agreements with Chiesi directors, legal representative 
or employees (in violation of anti-bribery Applicable Laws);

• Chiesi has the right to audit Business Partners (at the time and conditions agreed from time to time 
with the relevant Business Partner) in order to verify the fulfilment of the provisions set forth under 
this Annex I;

• Business Partner will keep accurate and trustworthy accounting records, registries and other 
documents sufficient to demonstrate compliance with this Annex I, the agreement entered into 
with Chiesi and accounting Applicable Laws;

• Business Partners will always inform the relevant primary contact in Chiesi and Affiliate’s 
Compliance Function6 (at the email address reported in the agreement) about:

• any actual, believed or suspected activity which may entail bribery in relation to the execution 
of the agreement entered into with Chiesi (including, but not limited to, any request/promise/
offer/donation of money, commission, compensation or rewards in kind received by Public 
Officers, third-parties or Chiesi directors, legal representatives or employees in relation to the 
activities connected to the agreement);

• any investigation and/or law-suit or other procedure involving the Business Partner in relation 
to bribery or corruption. 

6 Affiliates’ Compliance Function: the local compliance manager/officer (or any further equivalent function) appointed by each Affiliates of the Chiesi Group, who is also in charge of managing implementation 
of the Group Anti-bribery Policy and Chiesi Anti-bribery Management System requirements (as integrated in the Group Anti-bribery Policy) at local level.




